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 5 Ways to Make your Google Analytics Data More Powerful 

Google Analytics is a free tool that you can and should use to help craft stronger, more effective online 

marketing programs. Data should drive online marketing decisions  based on the information found within 

platforms like Google Analytics, instead of guesses or assumptions based on best practices or trends. In order 

to ensure that the decisions made for an online marketing strategy are going to yield positive results, it's 

absolutely crucial that you're working with accurate, complete website data.  

While a raw, unaltered Google Analytics account is better than no Google Analytics account at all, an 

optimized account provides the power to make those data-driven decisions and creates thriving online 

marketing programs.  

To get an accurate picture of your website's performance, it’s important that you correctly set up, optimize 

and actively manage your Google Analytics property. Below, we've listed 5 ways to optimize your Google 

Analytics account for more precise and powerful data.  

1. Use annotations to note the reasons for unusual traffic patterns.  

2. Filter out internal traffic to avoid skewing the data within your reports.  

3. Include only valid hostnames to reduce the amount of spam traffic that makes its way into your 

reports. 

4. Sync your Google Analytics property with your Google AdWords and Google Search Console accounts 

to get even more powerful data within a single interface.  

5. Enable Site Search Tracking for insight into what visitors are looking for when on your website.  

 

  



 

Use Annotations  

What did you do 30 days ago that 

caused a significant spike in website 

traffic? What caused your traffic to drop off the week 

prior to that? Why don't you have any sales recorded for 

that week? Can you remember the exact dates of every 

marketing campaign you launched, trade show you 

attended or outage your website experienced? Probably 

not. 

All of these events can have significant impacts on your Google Analytics data. Understanding what caused 

ebbs and flows in your traffic is an important component of analyzing your data and then using it to take 

action.  

Luckily, Google Analytics makes it easy to note 

these events within the interface, so that you 

don't have to keep track elsewhere. Annotations 

allow you to mark specific dates in your Google 

Analytics reports to note when certrain events 

took place.   

As a general rule of thumb, you 

should add annotations for any 

events that may positively or 

negatively impact activity on your 

website, including:  

 Launching marketing campaigns 

 New product launches 

 Trade shows, sponsorships and/or local events 

 Website redesigns  

 Major content changes 

 Website outages   

 Missing Google Analytics code  

 Industry developments or news  



 

Use IP Filters 

Employees don’t behave 

like typical website users; 

therefore, internal traffic can cause 

major issues with your Google 

Analytics data, skewing metrics like 

sessions, users, pageviews, bounce rate and time on site. 

Internal traffic can paint an unrealistic picture of your 

website’s performance, which can seriously impact 

marketing decisions.  

 

To avoid encountering this problem, implement IP Filters in 

Google Analytics for any individuals or companies who 

work for or with your brand. The default filters in Google 

Analytics make it easy to exclude traffic from a single IP 

Address. Get a step-by-step guide here. 

Need to exclude traffic from multiple employees within a single organization or location? You can implement an IP 

range using a Regular Expression to exclude multiple IPs with a single filter. Not up to speed on Regular Expressions? 

No problem! Use an IP Range Tool and it will generate the Regular Expression for you.  

 

 

 

 

 

 

 

 

https://support.google.com/analytics/answer/1034840?hl=en
http://www.analyticsmarket.com/freetools/ipregex


 

Use Hostname Filters 

Spam traffic in your Google Analytics 

reports can seriously skew your data and 

cause major inaccuracies.  

 

The large majority of spam traffic that makes its way into 

your Google Analytics reports is known as “ghost” spam. 

It’s referred to as “ghost” because it never actually hits 

your website. Instead, the spammers randomly generate a 

tracking code (UA-XXXXX-1) and then send data directly to 

that Google Analytics property, leaving behind a visit with 

fake data.  Because the spammers target at random and don’t actually know the websites that they are 

hitting, most of the time the hostname used is either (not set) or random.  

 

The simplest, most effective way to block *most* spam from polluting your Google Analytics reports is to 

implement a Valid Hostname Filter.  

 

To get started, you’ll want to look back over the past several 

months and view a complete list of the hostnames within your 

reports.  

1. Click the Reporting tab 

2. Click on Audience on the left-hand side 

3. Click Technology and then Network 

4. Near the top of the report, click on Hostname 

 

 

Based on what you see in this report; make a list of all the real hostnames included in the report. Valid 

hostnames primarily include:  

 Your domain  

 Your subdomain(s)  

 Translation services  

 Other domains and websites where you have your Google Analytics code implemented 

 

 

 



 

….more on Hostname Filters 

Once you have your list, create a regular expression like this one: 

yourmaindomain\.com|paymenttool\.com|googleusercontent\.com 

 

And finally, create a Custom Filter within your Google Analytics 

view settings using the Regular Expression you created.  

And there you have it! This filter will eliminate a very large majority 

of your ghost spam traffic, and you should start to see the quality of 

your traffic within your reports improve.  

One final note -  it's extremely important to make sure that every 

time you add your tracking code to any website, such as a third 

party payment tool or shopping cart, that you add it to this filter. 

 

 

 

 

 

 

 

 

  

https://support.google.com/analytics/answer/1034324?hl=en


 

Add Google AdWords and 

Google Search Console Data  

As standalone products, Google 

Analytics, Google AdWords and 

Google Search Console all provide an 

overwhelming amount of data and insight. 

But, independently, they don’t paint a 

complete picture. When you sync these 

Google accounts together, the combined 

power of all three properties increases 

immensely.   

First up, Google AdWords. Google AdWords provides great information regarding how your ads are 

performing on the Google Search Results page and across the web (number of impressions, clicks, 

clickthrough rates, etc.), but little information is provided in regards to what happens after the click. When 

you link your AdWords and Analytics accounts, the two work together to tell you not only what happens 

pre-click, but also what happens post-click. Some benefits of linking the two accounts include:  

 The ability to see the various paths that visitors take through your site, including how Google 

AdWords visitors are engaging (or not engaging) with your content.  

 

 Importing your goals and e-commerce transactions into AdWords. This means you won’t have to 

bug your web developer to get separate Conversion Tracking code implemented! 

 

 Develop Remarketing lists within Google Analytics to more effectively reach and convert your 

website visitors. Again, this means you won’t have to bother your web developer with additional 

code implementation! 

 

 Utilizing Multi-Channel Funnel reports to more effectively prove the value of your online 

advertising campaign.  

To link your Google Analytics and Google AdWords accounts follow this step-by-step guide. 

And now, Google Search Console (previously known as Google Webmaster Tools). Google Analytics is 

focused on how many visitors you get to your website, how they got there, and what they are doing once 

they’re there. Google Search Console provides information including what websites are linking to you, if 

your site has any malware issues or Google penalties, and what search queries your website is ranking for 

on Google. When you link these two accounts you’re able to integrate this data and get some additional 

reports that you wouldn’t otherwise have. Google has provided instructions on linking your Google Search 

Console account to your Google Analytics account here: 

https://support.google.com/analytics/answer/1308621?hl=en 

file:///C:/Users/Kelsey/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/U2LXD5EL/adwords.google.com
file:///C:/Users/Kelsey/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/U2LXD5EL/google.com/webmasters
https://support.google.com/adwords/answer/1704341?hl=en
https://support.google.com/analytics/answer/1308621?hl=en


 

Use Site Search Tracking  

If you have an on-site search 

function on your website, Site 

Search tracking in Google Analytics is a great 

way to enhance the power of your data. Site 

Search tracking is another Google Analytics 

feature that needs to be configured in order for data to begin populating in your reports; however, getting 

it set up is fairly simple.  

When users search your site, the query is usually then included in the results page URL. For example, if you 

search the phrase “Online Advertising” on Google, you see q= (Google's query parameters) followed by 

your query. 

Perform a search on your website to indentify 

the query parameter being used. This is the 

letter or keyword that you’ll use to set up Site 

Search tracking in Google Analytics.  

1. Click Admin  

2. Navigate to the View Settings 

3. Scroll down to the Site Search Settings  

4. Turn on Site Search Tracking 

5. In the Query Parameter field, enter 

internal query parameter (in the 

example above, this would be q). 

Once you start collecting Site Search data, you can use that data to:  

 Analyze the effectiveness or clarity of your website navigation. If you’re seeing multiple searches 

for the same key phrases, it may be beneficial to feature relevant content more prominently on 

your site.   

 

 Identify queries that aren’t relevant to your business. This might indicate that you’re ranking for 

non-relevant key phrases.  

 

 Uncover opportunities for new content development. You may find relevant key phrase trends that 

you don’t currently have the content to support.  

  



 

Take the Next Step… 

For more help with your Google Analytics account, or to learn more about how our certified specialists use 

Google Analytics data to improve our client's online marketing programs, please contact E-Power Marketing!  

We'd love to learn more about your business, your goals for online marketing and the challenges you've come 

across in trying to make sense of Google Analytics data. 

 

 

 


